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Sale of HRH The Prince of Wales lithograph to support  
Welsh farmers’ initiative

Unique opportunity to acquire signed lithographs of royal watercolour 

In 2008, His Royal Highness, The Prince of Wales painted a special watercolour of Cwm Berwyn to be used in the distinctive Mynyddoedd Cambrian Mountains brand. The Cambrian Mountains Initiative (CMI) is designed to help sustain traditional upland farms, communities and the environment in Mid Wales. The original royal watercolour has been incorporated in the bilingual branding to add value and promote distinctive farm produce and rural tourism businesses.

As President of the CMI initiative, His Royal Highness has now further supported the project by kindly permitting a limited edition lithograph of the watercolour. Profit from sales will go to fund further development of the Cambrian Mountains Initiative.

Farmers and local food producers who sign up to the principles of the Mynyddoedd Cambrian Mountains brand will have the opportunity to use the over-arching brand identity. Other ideas include developing distinctive farm tourism and associated rural activities. The umbrella brand will thus promote the region and signal values that consumers will recognise and trust.


The Prince of Wales first explored the Cambrian Mountains when he was a student at the University of Wales in Aberystwyth in 1969. His Royal Highness selected this view from which to paint a watercolour of Cwm Berwyn near Tregaron, seen from the top of Rhiwdywyll with Pantshiri on the left and Craig y Fintan on the right. 

The lithograph is limited to an edition of 100. Each lithograph is individually numbered, is signed by The Prince of Wales and comes with a certificate of authenticity. 

The framed and boxed lithographs (Frame dimensions: 60cm x 51cm) are being sold via the Highgrove Shop website www.highgroveshop.com priced at £2,450 each. 
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Hi res image of framed lithograph sent with this press release.
For further information please contact Delyth Davies, FBA PR on 01970 636404 or Delyth@fbagroup.co.uk
· The Cambrian Mountains group came together originally under the Agrisgop programme in partnership with The Prince of Wales’ rural action programme. Agrisgop is an innovative management development programme developed as part of Farming Connect a service provided by the Welsh Assembly Government. The programme provides farmers with the opportunity to develop their skills, confidence, ideas and future plans for their businesses. The group involved initially 9 farmers from across the region.


· As a result a Cambrian Mountain Lamb product was developed and a pilot market secured with the Cooperative Group and sold in all Welsh stores, under the Cambrian Mountains branding. The lamb was supplied to the stores by food processor Dunbia. A premium per kilo dead weight was paid to the farmers which proved very beneficial during a difficult year.

· A new contract was subsequently secured with the Cooperative group to supply their premium range (Truly Irresistible range) throughout the UK, since mid September 2008. A new brand identity incorporates HRH’s watercolour of the Cambrian Mountains and features on the new packaging.
· The Cambrian Mountains Initiative was initially funded by the Prince’s Charitable Foundation and is now a cross-cutting partnership includes Ceredigion, Powys and Carmarthenshire local authorities, the Countryside Council for Rural Wales (CCW) and the Welsh Assembly Government. 


· 2009 will see major new developments of the Cambrian Mountains brand including new food groups and tourism projects. 
